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"= Coolblue verwerkt zonnecellen in pakketten ‘

Coolblue heeft zonnecellen in zijn blauwe verpakkingen verwerkt.
Consumenten kunnen dankzij de zonnecel in het pakket hun telefoon, tablet of
laptop opladen. Daarmee lijkt Coolblue ook dit jaar werk van 1 april te maken.

De pakketpanelen in de verpakkingen bevatten door
Coolblue ontwikkelde AVEG microzonnecellen. Hoe
groter het pakketje, hoe groter het pakketpaneel

en daarmee het apparaat dat de klant van stroom kan

voorzien. Met een klein pakketje kan een telefoon
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HOW MUCH DOES E-COMMERCE CARE?
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e@Box launch: DS Smith delivers e-
commerce WOW factor to FachPack
2018
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27 Sep 2018 --- DS Smith’s most recent e-commerce package is currently
exhibiting at this year's FachPack in Muremberg. The e@Box pushes the
boundaries of e-commerce packaging by combining both primary and
secondary packaging in a stylish, sustainable and protective single solution.
PackagingInsights caught up with the e@Box designer, Quaas Volker of DS
Smith, just before he collected the Deutscher - Verpackungspreis (German
Packaging Award) for his design.

"The inspiration for the e@Box derived from different market trends in e-
commerce. Two of the biggest trends are gifting and unboxing. We have a lot of different packaging solutions
for e-commerce but we missed a special solution for unboxing only,” says volker.

"Wwith the help of internal workshops we have designed the e@Box, which can deliver a great WOW effect
during the cpening. The WOW effect is helping our customers to generate a high recognition effect for their
brand and support the reselling of its preducts.”

"The e@Box is a perfect frustration free packaging solution which is reducing risks and at a lower cost. It can
increase sales in the e-commerce business area if a high added value packaging solution is required,” he
explains.
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